7 Scientific Steps To Higher Landing Page Conversions!

Stop Doing Conversion Rate Optimization by the Seat of Your Pants!

The problem with conversion rate optimization is that it seems all marketers and web developers have their own working definition of it. While everyone can agree that conversion rate optimization is all about ensuring that your landing pages or squeeze pages produce more sales or capture more leads (in the case of squeeze pages), there's quite a huge variation among specialists as to how to go about getting such results.

There are two broad camps of optimization specialists: the 'art' crowd and the 'science' crowd.

The 'art' school of optimization focuses on a 'holistic' and experience-based approach to conversion. A lot of the action turns on how experienced and creative the specialist involved is. There's a lot of 'I'll know it when I see it' kind of reasoning involved in this school of thought.

Don't get me wrong, the 'art' crowd also uses rational tools like statistics packages and user behavior tracking software. However, all this data is fed through a highly personalized and subjective process centered on the mind of the specialist.

As you can probably already tell, this subjective approach can produce results that can vary widely. It all depends on how experienced, creative, meticulous, and resourceful the specialist is. Basically, it would suck for you if you pick the wrong person to do the job.

The 'science' school of optimization focuses on collecting traffic statistics and user behavior and plugs this information into a roughly fixed series of steps that seek to 'rationalize' the often topsy-turvy and unstable world of landing page conversion.

This numbers-focused approach aims to take all the guesswork and intuition out of the conversion optimization process by focusing squarely on what works and tossing out what doesn't work. 

There are many flavors to the 'science' school of optimization but one particularly exciting approach within this school of thought uses a 'natural' optimization strategy that 'tunes' itself. The more you run traffic through a site, the more information the site gives you to adjust it properly for maximum conversions. 

Here's how it works.

Step 1: 	Break up the page you're optimizing into different 'elements'

Every landing page can be divided into general elements which play a role in the conversion process. For example, you can split up a landing page into a header, graphics, layout, testimonials, competitor comparison chart, benefits list, and call to action.

These elements all impact how your visitors will respond to your offer. Scientific Conversion Rate Optimization isolates these elements and optimizes them separately.

Step 2: 	Optimize your page going sequentially from element to element

The point of 'scientific' optimization is to isolate all elements involved in a page which may impact conversions. Once these elements are isolated, the specialist works on optimizing each element, one by one. The key is to optimize one element to its most optimal conversion potential and then moving on to the next element.

It is hoped that after all elements are properly tightened and fine-tuned, the landing page-as a whole-will  convert much better than before. Also, if properly done, the whole landing page would convert much better than if only certain elements of it were fine tuned.

Step 3: 	Make noticeably different variations of the element you're optimizing

Since you don't know what will convert your target audience members best at this point, you need to create noticeably different variations of the element you're optimizing. For example, if you are optimizing the header text, you might want to offer wildly different headers. One header would focus on fear. Another might focus on the reader's greed. 

Step 4: 	Run sufficient traffic through your page and watch your results

[bookmark: _GoBack]It is very important to make sure you pump enough traffic through your variations. It is too easy to conclude that a particular variation is a 'winner' because its results are so much more positive compared to other variations. But, it turns out, if you pump more traffic to that variation, its overall conversion rate is actually the same as other variations.

Make sure you push substantial traffic through all your variations so you can get statistically valid results.

Step 5: 	Pick the best performing variation and come up with smaller variations

Once you have identified one overall winner, you need to make variations of this winning variation. 

Important: make sure you make smaller or less-dramatic variations. Why? You're simply trying to fine tune. You already know the major variation that works. Now, you are simply trying to figure out its most optimal form. No need to come up with a drastic variation.

Step 6: 	Pick the best performing variation and keep tweaking until you hit 'peak' conversion

After you have made your small variations to an element, you should notice that one of these small variations lead to more conversions. Pick this variant out. Get rid of the rest and make even more smaller variations of the winning variant.

Keep repeating this process until you notice that your conversion rate has stopped rising regardless of how much you tweak the element you're studying.

Step 7: 	Move on to the next element on your page

Once you have hit peak conversion with one element, move on to the next element on your landing page. Follow steps 1 to 6 again. Once you're done with that element, move on to the next element. Follow this process until you have tweaked all the elements of your landing page.

Pro Tip:	Beware of Beginners' Luck

I mentioned in Step 4 that sometimes there are 'statistical illusions' you'll run across. If you don't run enough traffic, your landing page design might hit a hot streak and you might think you've come across a SURE WINNER. It might feel that you've dug into a goldmine because your landing page seems to convert all day every day.

Sadly, if you get carried away and end up spending a ton of cash pumping traffic to your page, you might end up losing your shirt. Why? Your landing page was simply experiencing 'beginners' luck' at first. Eventually, your page will stop converting. Once you average your 'hot streak' before and your cold streak now, you'd realize that your once 'awesome' page actually converts at a mediocre rate.

Avoid the statistical illusion of 'beginners' luck' by pumping enough traffic to your landing page and keep it up over an extended period of time.

If you don't want to rely on your hunches to optimize your landing page, follow the steps we just covered for a more scientific and number-driven approach to conversion rate optimization. Of course, at the end of the day, it doesn't really matter whether you use an 'art' or 'science' approach to conversion. 

What matters most is the results you get. After all, it doesn't really matter whether a cat is spotted or striped. What matters is that it can catch mice.

